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Meet the man who has made the spread
of knowledge and skills his life’s mission

Leading a brand
towards a future
that’s digital
t boasts of a legacy of
continuous innovation
in management education for nearly two decades.
No wonder, Globsyn Business School (GBS) has uniquely positioned itself as
India’s only ‘Corporate BSchool’ and the top private
B-School in eastern India. It
has partnered with some of
the best Ivy League institutions and brands, integrating high-end technologies
into its academic delivery
through these collaborations. All this had been made possible under the leadership of
Rahul Dasgupta, trustee, Globsyn
Knowledge Foundation (GKF).
Recently, Rahul played a pivotal role in the digitalisation of
GBS pedagogy from a ‘brick
model’ to a ‘click model’, recognising blended learning as the
future of academic delivery. With
more than 18 years of global corporate experience he, along with
his team, has been instrumental
in building successful
relationships with more than 360 corporates,
who have extended opportunities to students
every year.
A second generation entrepreneur, Rahul has been spearheading the vocational and technology training verticals of GBS that
has trained over 1,95,000 students
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e graduated from
SXC and did his
Masters in Commerce from Calcutta University, became
a qualified accountant and entered the
corporate world. Partha Chakrabarty
went on to gather 15 years of job experience in various private, public and
multinational organisations and there
was no looking back. He forayed into
multi level marketing and gained profound knowledge about the inner workings of corporates. Within just 20 years,
he built a team of four million people
spread across India.
He imparted computer literacy
among masses between 2001 and 2006,
career literacy (currently known as digital literacy and skill development)
among the youth of India between 2006
and 2010 and promoted health literacy
between 2010 and 2020.
Apart from directly touching the lives
of four million people, Partha became a
member of each of his team members’
families. Partha was the instrumental
factor in popularising the word ‘smart’
across India from 2003 onwards and
popularising the concept of value for
money among the masses.
He has enjoyed the experience of working all these years and has had the privilege of travelling to more than 15 countries
across the globe. He has received silver category recognition from Central Board of
Direct Taxes, Government of India, and
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Rahul
Dasgupta

RAHUL PLAYED A
PIVOTAL ROLE IN
THE DIGITALISATION
OF GBS FROM A
‘BRICK MODEL’ TO
A ‘CLICK MODEL’
over the years. Under his tutelage, GBS has successfully produced over 40,000 alumni across
its online and offline post graduate programmes. “Leadership is always about
driving change. Today,
in order to make a business resilient it’s important to have a modular approach, and to align resources, processes and profit formulas towards a sustainable business acquisition. This is exactly what we
practice at Globsyn,” Rahul said.

Students at one of Partha’s
coaching sessions

APART FROM DIRECTLY
TOUCHING THE LIVES
OF FOUR MILLION
PEOPLE, PARTHA
BECAME A MEMBER
OF EACH OF HIS TEAM
MEMBERS’ FAMILIES
has also received the Best Education
Mentor Award from Royal Thoughts. At
the age of 60, he has seen every character
as described in the Mahabharata and yet
he is still young and energetic enough
to take on anything new and adapt to
the latest and newest technologies
and challenges.
The pandemic has made many of us feel

that our lives have been put on hold. But if
you look at the other side of the coin, it is
a chance to learn new skills. Professional
coaching cum empowering process is a
great way to discover one’s inner qualities.
AI (artificial intelligence) coaching is set
to be the biggest field in the near future.
Humans have to manage a hybrid work
force made up of humans and AI entities.

Spencer’s offers the widest assortment of food and lifestyle
(fashion, home, entertainment) products, dealing with brands
and private labels. It has different special sections within its
hypermarkets. And above all, quality is a major reason why the
brand is well-regarded by its customers. It lays a huge emphasis on all-round quality in products, stores, service standards,
and customer engagement programmes.

This service can be mirrored in coaching.
It can be an additional (extra cum marginal) learning opportunity for development of skill for empowering purpose.
Accepting technology will make life peaceful and meaningful and that is why AI
technology, backed by unbiased coaching,
will make the world and our country better places to live in.

Here’s a leader who has turned a brand around
he has been instrumental in reviving a stationery brand from
the brink of bankruptcy and
spurring unprecedented growth.
Shaleni S Biswas, who took charge as
the managing director of Easy Note
Stationery Pvt Ltd four years ago, has
led the brand from the front towards
success during the past few years.
Under her guidance, the brand has
revamped their product portfolio
according to the current market
demand and now offers an excellent
array of products to its target customers. In the past four years the company has also expanded its business
phenomenally. From retailing to five
schools, it now provides customised
stationery to 350 schools
across districts of Bengal,
Bihar, Jharkhand, Odisha,
Assam and other states of
the Northeast.
Shaleni strongly believes
that there is no shortcut to
success. With her strong motivation and
belief, she steers the organisation from
the front to generate flawless output.
With an aim to learn the business model
of the organisation from scratch, she
visits customers and distributors along
with her sales team regularly to get
clarity on the current market scenario.

sonalised food-grade packaging to toptier food and beverage enterprises.
A leader who values the contributions of every team member, Shaleni
believes in inclusive growth. She
stands out as a strong woman leader
in a male-dominated organisation.
With her industry expertise and
strong communication and interpersonal skills, she continues to directly
connect with employees, right from
the top level to the junior team. She
motivates her team members to be
in sync with her thirst for quality,
innovation and learning and deliver
results accordingly.
Moreover, Shaleni is a true leader
but not just a boss. Her go-getter attitude is balanced by
her empathetic approach
towards employees. She ensures the well-being of her
employees and supports them
in times of need. Being a
socially responsible individual, she gratefully acknowledges the support she had
received from society during
the initial days of her career
and envisions to give it
back by empowering students
through the products of Easy
Note Stationery.
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WHERE QUALITY IS THE MANTRA

Partha
Chakrabarty

The brand celebrated Christmas with
underprivileged children last year
She spends hours overseeing
production at the factory herself, with
her inquisitive nature making her a
good learner.
The pandemic has adversely impacted
almost every industry. Amidst all this,
Shaleni has managed to steer the company towards growth while keeping the
team productive and positive. She has

adapted to the situation by making
the right changes
to boost the innovative spirit of the
team. She has also
introduced a unique packaging section providing perShaleni S Biswas

An HR solutions provider
with a large market share

A jewellery brand
that’s founded on trust
t’s a brand that came into existence 84 years ago
at Baripada in Odisha. It was a time when Odisha
became the first Indian state to be formed on the
basis of language. The founder of the Khimji Group,
the late Khimji Dayabhai, came to Balasore in 1934
and started working in a jewellery workshop. In 1936,
he started his own business.
Mitesh Khimji, director of the Khimji Group of
companies, told us how people started trusting the
brand since its inception. A few years after Khimji
Dayabhai started his business, World War II erupted. Japanese forces had already reached Burma and
people thought it was a matter of days before they
gained control over east India.
His family in Gujarat was worried about his safety and persuaded him to return to
Gujarat. When he left, he had
jewellery belonging to the people in Baripada. They thought
their gold was gone. But after a
few days, he returned to
Odisha and returned the people’s jewellery. This gesture
won him their trust and that
relationship continues even
now. “My grandfather used to
do business with utmost transparency and we still have
invoices of that time. We still
try to remain as transparent as
possible and have been doing
so for the last three generations,” he said.
In 1984, Khimji jewellery opened its first branch in Bhubaneswar. It was the first organised
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jewellery showroom in
the city. In 1999, a bigger,
multistoried showroom
was set up at Sriya
Square. In 2008, their flagship showroom was
opened at Sahid Nagar.
Now, the group has two
showrooms in BhubanThe flagship store
eswar (the second at
of the brand
Chandrasekharpur) along with Cuttack, Rourkela and Berhampur. Khimji was the first jewellery
brand in eastern India to
sell 100% BIS certified jewellery
in 2003.
The flagship store, at 621
Janpath, Bhubaneswar, is a
brightly-lit and well laid-out
22,000 sqft space that greets customers with a signage featuring
Yami Gautam and a bold
façade. The ground floor retails
silver jewellery, artefacts and
other affordable products,
while upper floors are divided
into gold, diamond and platinum jewellery. The brand also
retails luxury as well as fashion
and lifestyle watch brands.
A strong believer in the principle that growth and scaling
up are steps to success, Mitesh
has planned out an ambitious
expansion plan across the state
aimed at having a footprint in
— Mitesh Khimji each of the 30 districts of Odi-

MY GRANDFATHER USED
TO DO BUSINESS WITH
UTMOST TRANSPARENCY
AND WE STILL TRY TO
REMAIN AS TRANSPARENT
AS POSSIBLE

t’s one of the major players and
pioneers in the Indian human
resource industry. And Genius
Consultants Ltd (GCL), which provides complete manpower business
solutions to Indian conglomerates,
started this journey under the leadership of its CMD RP Yadav, who is an
experienced sales and marketing professional. Yadav always had a knack
for HR processes and policies.
Understanding the demand for
staffing solutions,
he decided to start
GCL in July 1993
from a 400 sqft
space in Kolkata.
In the last 28 years, the company, which is headquartered in Kolkata, has expanded its
footprint across India through 15
branch and area offices across 14
states, including major cities like
Mumbai, Delhi, Chennai, Bengaluru
and Hyderabad, covering around 1,100
locations across the country.
Genius Consultants Ltd is one of
the leading human resource service
providers in India by market share in
the fiscal 2019-20. The company has
been witnessing consistent growth
since its inception. It currently has
more than 450 employees on its payroll and posted a turnover of more
than `1,200 crore last year.
They offer a bunch of comprehensive HR solutions including permanent and flexi staffing solutions, payroll processing, statutory compliance
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sha. They are getting ready
to roll out at Jharsuguda followed by Balasore.
A strong believer in technology, Mitesh has his eyes set on the burgeoning
ecommerce and digital business avenues for jewellery and their wide bouquet of offerings. With
the pandemic ushering in a sea change in everyone’s shopping habits, the brand has started experimenting in the online space to offer the best experience to customers.
As a responsible business house, the group has
taken up various social initiatives in the fields of education, health and skill development. Khimji Foundation, the CSR wing of the mother brand, extended
help to COVID warriors by donating 100 Hazmat
chemical suits to the Bhubaneswar-Cuttack Commissionerate of Police.
The group had also donated `21 lakh to the Odisha
Chief Minister’s Relief Fund after the state was devasted by Cyclone Fani. As part of its efforts to promote education, the group recently contributed `15
lakh to ‘Mission Zero-F’ initiative of the Odisha government, which envisages to ensure zero failure of
students in their Class X board examination.

RP Yadav

IN THE LAST 28
YEARS, THE KOLKATABASED COMPANY
HAS EXPANDED ITS
FOOTPRINT ACROSS
INDIA THROUGH
15 BRANCH AND
AREA OFFICES
ACROSS 14 STATES
management, background checks and
verification services, cloud HR management services, FMS along with
training and development.
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